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DETAILED ACTION 

Claims 1-18 are examined. 

Claim Rejections - 35 USC § 102 

The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that 
form the basis for the rejections under this section made in this Office action: 
A person shall be entitled to a patent unless - 

(b) the invention was patented or described in a printed publication in this or a foreign country or in public 
use or on sale in this country, more than one year prior to the date of application for patent In the United 

states- 
Claims 1-9, 12-18 rejected under 35 U.S.C. 102(b) as being anticipated by 

Langheinrich et al. (6654725). 

As per claim 1 ,2 

Langheinrich et al. (725) discloses: 

A method of displaying advertising data for E-commerce entities, the steps 
comprising: providing advertising information for a plurality of advertising entities, the 
advertising information comprising one or more advertisements; providing a 
microprocessor-based logic processor for use in electronically storing the advertising 
information; arranging at least a first discrete electronic display page of at least a first 
portion of the advertising information in a multi-columnar format; providing an electronic 
searching means operatively communicated to access the advertising information for 
use in selectively identifying at least one advertisement; selectively searching for at 
least one advertisement; and displaying the at least a first discrete electronic display 
page containing the selectively searched at least one advertisement. (Col 2, lines 50-58: 
The first objective of the invention is achieved by an apparatus which provides 
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electronic advertisement to a client system coupled to the apparatus, the apparatus 
comprising: a database which stores advertisements and their campaign information; an 
advertisement server which generates electronic advertisement available to the client 
system; and means for performing a customization process which customizes the 
electronic advertisements to be delivered to each client system.; Col 4, lines 42-58: FIG. 
10 shows a sample interaction of a user with the publisher's site. After connecting to the 
publisher's siie using a web browser 10 as shown in a window on a user's display 
screen, the user is presented with a search page 13. The page contains a dialog box 
12 where the user can enter a keyword to search the publisher's database. Note that 
the initial search page 13 already features a banner advertisement 1 1 that has been 
selected and supplied by the advertisement server 103 (FIG. I), not the publisher's 
server 101 . After submitting the search word, FIG. 1 1 shows a result page 23 returned 
by the publisher's server 101 to the user's browser 10. The page contains items 24 
found by the publisher's server 101 and another search box 22 as well as another 
advertisement 21 which was customized for the respective search word used. Each 
item 24,consists of a link to a web page of the item 24 and a brief description regarding 
the item 24.) 

As per claim 3,4 

Langheinrich et al. (725) discloses: 

The method of Claim 2, wherein before the step of displaying the discrete 
electronic display page on the electronic displaying means, the method comprises the 
step of: electronically receiving the selectively identified discrete electronic display page 
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containing the at least one of the plurality of individual advertisements. (Col 6, lines 11- 
25: 1 1 9. After the user requests a page from the content server 1 01 , the server 
executes a script that will customize the requested page-for example by searching a 
database for a list of matching entries for a user query. In the process the publisher's 
script uses [2] the advertisement server selection API 1 19 to obtain an advertisement ID 
for the given customization parameters (for example the search keyword). The API 119 
will query [3] to the database Server and obtain the relevant information [4] from the 
database server 104, make a selection based on the customization parameter and 
return [5] the respective advertisement ID back to the calling script. This advertisement 
ID information can then be embedded into the HTML image tag that is placed on the 
results page where the advertisement will be displayed. After returning [6] the results 
back to the client,...) 
As per claim 5 

Langheinrich et al. (725) discloses: 

The method of Claim 4, wherein the step of providing advertising information for 
a plurality of advertising entities, the advertising information comprising one or more 
advertisements, comprises the step of: providing advertising information for a plurality of 
advertising entities, the advertising information comprising one or more advertisements, 
wherein the advertisements comprise listing ads and, banner ads, wherein the banner 
ads correspond to the listing ads. (Col 4, lines 51-58: FIG. 1 1 shows a result page 23 
returned by the publisher's server 101 to the user's browser 10. The page contains 
items 24 found by the publisher's server 101 and another search box 22 as well as 
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another advertisement 21 which was customized for the respective search word used. 
Each item 24 consists of a link to a web page of the item 24 and a brief description 
regarding the item 24. ) 
As per claim 6 

Langheinrich et al. (725) discloses: 

The method of Claim 5, wherein the step of providing a microprocessor-based 
logic processor for use in electronically storing the advertising information, comprises 
the step of: providing a computer server operatively connected to the Internet for use in 
electronically storing the advertising information. (Col 4, lines 39-41: Advertisers can 
contact a maintenance server 106 that allows direct access to the advertisement 
information stored in the database server 104.) 

As per claim 7 

Langheinrich et al. (725) discloses: 

The method of Claim 6, wherein the step of arranging at least a first discrete 
electronic display page of at least a first portion of the advertising information in a multi- 
columnar format, comprises the step of: arranging at least a first discrete electronic 
display page of at least a first portion of the advertising information in a multi-columnar 
format, wherein the corresponding banner ads are positioned proximate to the listing 
ads. (Col 3, lines 10-12: A user connects to the system indirectly by downloading a 
content page from a publisher which contains a reference to an inline image.) 

As per claim 8,9 

Langheinrich et al. (725) discloses: 
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A method of displaying advertising data for E-commerce entities, the steps 
comprising: providing an interactive electronic display screen having a first search 
section and a second display section; providing one or more associated E-commerce 
entities having at least one of advertising data and listing data; storing the advertising 
data and listing data; prearranging segments of the advertising data and listing data 
onto individual electronic display pages; providing a communication link between the 
interactive electronic display screen and the advertising data and listing data; selectively 
searching for a specific item of advertising data or listing data in the first search section; 
retrieving the electronic display page having said Specific item of data; and, displaying 
the electronic display page in the second display section. (Col 3, lines 1-7: The other 
objective of the present invention is also achieved by a method for querying a database 
for a list of display probabilities for relevant values of given customization parameters, 
the method comprising steps of: providing a learning system which pre-computes the 
display probabilities; and periodically updating display probabilities by the learning 
system.; Col 2, lines 50-58: A first objective of the invention is achieved by an apparatus 
which provides electronic advertisement to a client system coupled to the apparatus, the 
apparatus comprising: a database which stores advertisements and their campaign 
information; an advertisement server which generates electronic advertisement 
available to the client system; and means for performing a customization process which 
customizes the electronic advertisements to be delivered to each client system. (Fig. 1 , 
Fig. 10, Fig. 11) 

As per claim 12 
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Langheinrich et al. ('725) discloses: 

The method of Claim 9, wherein the step of providing one or more E-commerce 
entities having associated advertising data and associated listing data respectively, 
comprises the step of: providing one or more E-commerce entities having associated 
advertising data and associated listing data respectively, wherein the display size of the 
associated advertising data and associated listing data varies from one E-commerce 
entity to the next. (Col 2, lines 59-67The other objective of the present invention is 
achieved by a method of providing electronic advertisements to a client system, the 
method comprising the steps of decoding customization parameters embedded in a 
request from the client system, querying a database for a list of display probabilities for 
relevant values of the customization parameters, computing an overall display 
probability for the overall request, and selecting an advertisement according to the 
display probability.; Col 8 lines 49-51: The second item obtained by the learning script in 
FIG. 8 in step 1303 is the current distribution of customization parameters. This list 
contains attributes and their values,..) 

As per claim 13 

Langheinrich et al. (725) discloses: 

The method of Claim 9, wherein the step of prearranging segments of the 
advertising data and listing data onto individual electronic display pages, comprises the 
step of: statically prearranging segments of the advertising data and listing data onto 
individual electronic display pages, wherein the advertising data and listing data is 
optimally arranged into multiple columns. (Col 3, lines 12-17: This image is then 
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requested by the browser, transparent to the user, directly from the system described 
here. The system uses a pre-computed, periodically updated table of display 
probabilities which prescribe a distribution for the available advertisements given the 
current conditions. ) 

As per claim 14,17 

Langheinrich et al. (725) discloses: 

The method of Claim 8, wherein before the step of prearranging segments of the 
advertising data and listing data onto individual electronic display pages, the method 
comprises the step of: electronically sorting the advertising data and listing data into a 
plurality of end categories. (Col 3 lines 1-7: The other objective of the present invention 
is also achieved by a method for querying a database for a list of display probabilities 
for relevant values of given customization parameters, the method comprising steps of: 
providing a learning system which pre-computes the display probabilities; and 
periodically updating display probabilities by the learning system.) 

As per claim 15 

Langheinrich et al. (725) discloses: 

The method of Claim 14, wherein after the step of electronically sorting the 
advertising data and listing data into a plurality of end-categories, the method comprises 
the step of: electronically sorting the advertising data and listing data alphabetically. 
(Fig. 4, Fig. 8, C 

ol 5, lines 37-42: If neither advertisement ID nor customization parameters are present, 
the system will simply obtain a list of currently active advertisements (i.e. 
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advertisements that feature display constraints which do not prevent them from being 
shown under the current conditions...) 

As per claim 16, 18-20 

Langheinrich et al. (725) discloses: 

A method of advertising data for E-commerce entities, the steps comprising: 
providing a first group of one or more advertisements for a first group of associated E- 
commerce entities, the advertisements comprising: advertising data and listing data; 
electronically storing the first group of advertisements on a computer server; 
prearranging segments of the first group of one or more advertisements onto discrete 
electronic display pages; providing an interactive searching means for use in searching 
one or both of advertising data and listing data, the interactive searching means being 
operatively communicated to the computer server; adding advertisements to the first 
group of one or more advertisements thereby comprising a second group of 
advertisements; and rearranging segments of the second group of advertisements onto 
discrete electronic display pages. (Fig. 1-4, 6-11) 

Claim Rejections -35 USC §103 

The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 
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Claims 10 and 11 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over Langheinrich (725) and further in view of Reinbold et al. (6968513). 
As per claim 10,11 
Langheinrich et al. (725) discloses: 

The method of Claim 9, wherein the step of providing a microprocessor based 
interactive electronic display screen having a first search section and a second display 
section, further comprises the step of: providing a micro-computer having a display 
screen exhibiting a first search section and a second display section. 
Langheinrich does not teach 2 display sections on a screen 
Rinebold et al. (6968513) teaches a multi columnar format and a 1 st and 2 nd 
display section. (Fig. 13, Fig 14) 

It would have been obvious to one of ordinary skill in the art at the time the invention 
was made to modify the invention of Langheinrich to display information in tabular form 
with search and results information to increase customer understanding of search 
process. 
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Conclusion 



The prior art made of record and considered pertinent to applicant's disclosure is 
Japanese application 10-317699, file date of September 11, 1998 and publication # 
2000-148675, published on May 30, 2000 titled Device and Method for Providing 
Customized Advertisement on WWW, inventor Langheinrich, assignee NEC Corp. 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Colleen Hoar whose telephone number is 571-270- 
3447. The examiner can normally be reached on Monday- Thursday 7:30-5:00. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Tom Dixon can be reached on 571-272-6803. The fax phone number for 
the organization where this application or proceeding is assigned is 571-273-8300. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). If you would like assistance from a 
USPTO Customer Service Representative or access to the automated information 
system, call 800-786-9199 (IN USA OR CANADA) or 571-272-1000. 




Colleen Hoar 
Examiner 
Art Unit 4>1 72 



